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Chinese	
  Market	
  Saw	
  Demand	
  For	
  Apple	
  Increase	
  Over	
  Q4	
  2015,	
  But	
  With	
  
Disappointed	
  Users	
  

•  Even	
  as	
  demand	
  for	
  the	
  iPhone	
  6	
  and	
  
6	
  plus	
  dwarfed	
  all	
  other	
  handsets,	
  new	
  
Apple	
  customers	
  in	
  Q1	
  were	
  
disappointed	
  by	
  their	
  new	
  handsets	
  	
  

•  Meizu	
  stole	
  mindshare	
  from	
  Xiaomi	
  
and	
  Huawei	
  to	
  become	
  the	
  second	
  
most	
  discussed	
  brand	
  

•  Xiaomi	
  is	
  now	
  viewed	
  beYer	
  than	
  
Apple	
  in	
  terms	
  of	
  delight,	
  but	
  remains	
  
behind	
  Huawei,	
  Samsung,	
  and	
  even	
  
HTC	
  

•  Lenovo	
  and	
  ZTE	
  saw	
  small	
  gains	
  while	
  
HTC	
  con?nues	
  to	
  slide	
  out	
  of	
  Chinese	
  
consumers	
  minds	
  and	
  shopping	
  carts	
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US	
  Smartphone	
  Demand	
  Fell	
  for	
  Apple	
  &	
  Samsung	
  while	
  Nokia	
  saw	
  a	
  Boost	
  

•  A]er	
  a	
  very	
  strong	
  holiday,	
  Apple,	
  
Moto	
  and	
  Samsung	
  all	
  saw	
  drops	
  in	
  
both	
  demand	
  and	
  delight	
  

•  Motorola	
  is	
  now	
  second	
  only	
  to	
  Apple	
  
in	
  terms	
  of	
  deligh?ng	
  consumers	
  

•  Nokia	
  was	
  the	
  only	
  brand	
  to	
  see	
  an	
  
increase	
  in	
  both	
  consumer	
  demand	
  
and	
  delight	
  

•  Samsung,	
  Blackberry,	
  Sony,	
  and	
  HTC	
  
all	
  disappointed	
  consumers	
  more	
  in	
  
Q1	
  2015	
  than	
  Q4	
  2014	
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China	
  Saw	
  Apple	
  Maintain	
  Dominance	
  and	
  Meizu	
  Rise	
  to	
  Challenge	
  Xiaomi	
  

N	
  =	
  13,957	
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Apple	
  Con?nues	
  to	
  Delight	
  American	
  Consumers	
  but	
  increasingly	
  threatened	
  by	
  
Motorola	
  and	
  Nokia	
  as	
  Smartphone	
  Demand	
  Slows	
  and	
  Fragments	
  

N	
  =	
  147,356	
  



Addi?onal	
  Data	
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China	
  Saw	
  Apple	
  Maintain	
  Dominance	
  and	
  Meizu	
  Rise	
  to	
  Challenge	
  Xiaomi	
  

N	
  =	
  13,957	
  

  Qtr1	
  2015	
   Qtr4	
  2014	
  
Manufacturer	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
  
Apple	
   53.07%	
   0.677	
   53.54%	
   0.783	
  
Meizu	
   10.74%	
   0.6	
   8.05%	
   0.624	
  
Xiaomi	
   10.47%	
   0.726	
   12.49%	
   0.731	
  
Huawei	
   9.76%	
   0.841	
   11.70%	
   0.79	
  
Coolpad	
   6.70%	
   0.664	
   5.29%	
   0.664	
  
Samsung	
   5.37%	
   0.862	
   4.91%	
   0.88	
  
ZTE	
   1.40%	
   0.821	
   0.47%	
   0.922	
  
Lenovo	
   1.33%	
   0.867	
   1.30%	
   0.833	
  
HTC	
   0.94%	
   0.817	
   1.62%	
   0.819	
  
Sony	
   0.12%	
   1	
   0.50%	
   0.833	
  
Nokia	
   0.10%	
   0.714	
   0.12%	
   0.643	
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Apple	
  Con?nues	
  to	
  Delight	
  American	
  Consumers	
  but	
  increasingly	
  threatened	
  by	
  
Motorola	
  and	
  Nokia	
  as	
  Smartphone	
  Demand	
  Slows	
  and	
  Fragments	
  

N	
  =	
  147,356	
  

  Qtr1	
  2015	
   Qtr4	
  2014	
  
manufacturer	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
  
Samsung	
   29.03%	
   0.44	
   31.32%	
   0.524	
  
Apple	
   21.88%	
   0.62	
   26.11%	
   0.675	
  
Blu	
   12.35%	
   0.11	
   7.26%	
   0.207	
  
LG	
   10.81%	
   0.28	
   9.54%	
   0.305	
  
Motorola	
   7.39%	
   0.49	
   8.69%	
   0.488	
  
Nokia	
   4.50%	
   0.18	
   3.58%	
   0.145	
  
HTC	
   4.49%	
   0.04	
   4.37%	
   0.139	
  
BlackBerry	
   2.85%	
   0.26	
   2.63%	
   0.374	
  
Sony	
   2.65%	
   -­‐0.01	
   3.01%	
   0.088	
  
Huawei	
   2.25%	
   -­‐0.02	
   1.69%	
   0.002	
  
Kyocera	
   0.99%	
   -­‐0.22	
   1.01%	
   -­‐0.204	
  
ZTE	
   0.71%	
   0.08	
   0.72%	
   0.096	
  
Lenovo	
   0.10%	
   0.05	
   0.08%	
   0.131	
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Argus	
  Insights	
  Momentum	
  Trending	
  Framework	
  

Cres?ng	
   Rising	
  

Falling	
   Pausing	
  

•  Shi]s	
  in	
  Consumer	
  Mindshare	
  and	
  
Consumer	
  Delight	
  are	
  proving	
  leading	
  
indicators	
  of	
  demand	
  

•  Rising	
  shows	
  increasing	
  Mindshare	
  and	
  
Delight,	
  increased	
  likelyhood	
  that	
  demand	
  
will	
  increase	
  next	
  quarter	
  

•  Pausing	
  defines	
  brands	
  where	
  fewer	
  
happy	
  consumers	
  are	
  making	
  purchases	
  

•  Cres>ng	
  indicates	
  brands	
  that	
  have	
  
increased	
  demand	
  but	
  disappointed	
  
consumers,	
  indica?ng	
  the	
  brand	
  may	
  be	
  
waning	
  

•  Falling	
  are	
  those	
  brands	
  where	
  fewer	
  
consumers	
  are	
  sharing	
  their	
  moun?ng	
  
frustra?ons	
  

Br
an
d	
  
M
in
ds
ha
re
	
  w
ith

	
  C
on

su
m
er
s	
  

Consumer	
  Delight	
  



Page	
  11	
  ©	
  2015	
  Argus	
  Insights,	
  Inc.	
  Confiden?al:	
  Do	
  Not	
  Distribute	
   Page	
  11	
  ©	
  2015	
  Argus	
  Insights,	
  Inc.	
  Confiden?al:	
  Do	
  Not	
  Distribute	
  

Globally,	
  Coolpad,	
  Nokia	
  and	
  ZTE	
  are	
  Growing	
  Their	
  Small	
  Share	
  while	
  Major	
  Brands	
  
Are	
  Slowing	
  A]er	
  the	
  Holiday	
  Rush	
  

Manufacturer	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
   Market	
  Momentum	
   Rate	
  of	
  Change	
  
Apple	
   24.26%	
   0.630	
   Falling	
   Slow	
  
BlackBerry	
   2.52%	
   0.274	
   Cres?ng	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
Blu	
   10.77%	
   0.108	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Coolpad	
   0.64%	
   0.664	
   Rising	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
HTC	
   4.04%	
   0.060	
   Falling	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
Huawei	
   2.94%	
   0.261	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Kyocera	
   0.87%	
   -­‐0.211	
   Falling	
   Slow	
  
Lenovo	
   0.22%	
   0.519	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
LG	
   9.63%	
   0.283	
   Cres?ng	
   Slow	
  
Meizu	
   1.02%	
   0.600	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Motorola	
   6.63%	
   0.498	
   Pausing	
   Slow	
  
Nokia	
   6.01%	
   0.401	
   Rising	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Samsung	
   26.19%	
   0.447	
   Falling	
   Slow	
  
Sony	
   2.49%	
   0.040	
   Falling	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
Xiaomi	
   0.99%	
   0.726	
   Cres?ng	
   Slow	
  
ZTE	
   0.78%	
   0.219	
   Rising	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  

N	
  =	
  147,356	
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Nokia	
  is	
  Experiencing	
  Rising	
  Demand	
  While	
  Other	
  Brands	
  Are	
  Slowing	
  Or	
  Peaking	
  

Manufacturer	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
   Market	
  Momentum	
   Rate	
  of	
  Change	
  
Apple	
   21.88%	
   0.62	
   Falling	
   Slow	
  
BlackBerry	
   2.85%	
   0.26	
   Cres?ng	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
Blu	
   12.35%	
   0.11	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
HTC	
   4.49%	
   0.04	
   Cres?ng	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
Huawei	
   2.25%	
   -­‐0.02	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Kyocera	
   0.99%	
   -­‐0.22	
   Falling	
   Slow	
  
Lenovo	
   0.10%	
   0.05	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
LG	
   10.81%	
   0.28	
   Cres?ng	
   Slow	
  
Motorola	
   7.39%	
   0.49	
   Pausing	
   Slow	
  
Nokia	
   4.50%	
   0.18	
   Rising	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Samsung	
   29.03%	
   0.44	
   Falling	
   Slow	
  
Sony	
   2.65%	
   -­‐0.01	
   Falling	
   Fast	
  Due	
  To	
  Shi]s	
  In	
  Delight	
  
ZTE	
   0.71%	
   0.08	
   Falling	
   Slow	
  

N	
  =	
  165,756	
  



Page	
  13	
  ©	
  2015	
  Argus	
  Insights,	
  Inc.	
  Confiden?al:	
  Do	
  Not	
  Distribute	
   Page	
  13	
  ©	
  2015	
  Argus	
  Insights,	
  Inc.	
  Confiden?al:	
  Do	
  Not	
  Distribute	
  

Apple	
  Clearly	
  Dominates	
  China	
  With	
  The	
  Larger	
  Screen	
  Iphones,	
  While	
  Meizu	
  Starts	
  
To	
  Challenge	
  Xiaomi’s	
  Number	
  2	
  Posi?on	
  In	
  The	
  Market	
  

manufacturer	
   Quarterly	
  Mindshare	
   Consumer	
  Delight	
   Market	
  Momentum	
   Rate	
  of	
  Change	
  
Apple	
   53.07%	
   0.677	
   Falling	
   Slow	
  
Coolpad	
   6.70%	
   0.664	
   Rising	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
HTC	
   0.94%	
   0.817	
   Falling	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Huawei	
   9.76%	
   0.841	
   Pausing	
   Slow	
  
Lenovo	
   1.33%	
   0.867	
   Rising	
   Slow	
  
Meizu	
   10.74%	
   0.600	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Nokia	
   0.10%	
   0.714	
   Pausing	
   Slow	
  
Samsung	
   5.37%	
   0.862	
   Cres?ng	
   Slow	
  
Sony	
   0.12%	
   1.000	
   Pausing	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  
Xiaomi	
   10.47%	
   0.726	
   Falling	
   Slow	
  
ZTE	
   1.40%	
   0.821	
   Cres?ng	
   Fast	
  to	
  Shi]s	
  in	
  Mindshare	
  

N	
  =	
  13957	
  



Argus	
  Insights	
  Methodology	
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Argus	
  Insights	
  Monitors	
  Consumer	
  Feedback	
  Improve	
  Products	
  &	
  Predict	
  Demand	
  

•  Con?nuously	
  collect	
  consumer	
  generated	
  content	
  from	
  around	
  the	
  world	
  
•  Analyze	
  why	
  some	
  products	
  succeed	
  and	
  others	
  fail	
  with	
  human	
  curated	
  models	
  of	
  user	
  

experience	
  	
  
•  Proven	
  predictor	
  of	
  market	
  adop?on	
  

–  Beat	
  Wall	
  Street	
  analysts	
  predic?ons	
  of	
  iPhone	
  sales	
  almost	
  every	
  quarter	
  for	
  four	
  years	
  
–  Developed	
  predic?ve	
  sales	
  model	
  for	
  Huawei	
  compe?tor,	
  forecas?ng	
  handset	
  sales	
  8	
  weeks	
  in	
  the	
  future	
  

using	
  only	
  Argus	
  metrics	
  and	
  retail	
  price	
  
•  Started	
  by	
  award	
  winning	
  smartphone	
  product	
  designers	
  

–  Focused	
  on	
  turning	
  insight	
  to	
  ac?on	
  
–  Begin	
  with	
  ques?ons	
  to	
  be	
  answered,	
  not	
  “what	
  data	
  do	
  we	
  have”	
  

•  Deep	
  delivery	
  to	
  drive	
  ac?on	
  
–  Has	
  the	
  world’s	
  largest	
  database	
  of	
  smartphone	
  consumer	
  opinions	
  
–  Proprietary	
  analy?cs	
  plalorm	
  focused	
  on	
  understanding	
  consumer	
  behavior	
  
–  World	
  class	
  analysts	
  providing	
  insights	
  and	
  recommended	
  ac?ons	
  tailored	
  to	
  client	
  

•  Delivered	
  to	
  clients	
  through	
  a	
  custom	
  SaaS	
  analy?cs	
  tool	
  that	
  ensures	
  Big	
  Data	
  doesn’t	
  
have	
  to	
  be	
  a	
  big	
  Headache	
  



Page	
  16	
  Page	
  16	
  ©	
  2015	
  Argus	
  Insights,	
  Inc.	
  Confiden?al:	
  Do	
  Not	
  Distribute	
  

Argus	
  Insights	
  Proprietary	
  Metrics	
  Are	
  Proven	
  Predictors	
  of	
  Consumer	
  Demand	
  

23-­‐Feb-­‐13	
   23-­‐Mar-­‐13	
   23-­‐Apr-­‐13	
   23-­‐May-­‐13	
   23-­‐Jun-­‐13	
   23-­‐Jul-­‐13	
   23-­‐Aug-­‐13	
   23-­‐Sep-­‐13	
   23-­‐Oct-­‐13	
   23-­‐Nov-­‐13	
  

Mapping	
  Handset	
  Consumer	
  Buzz	
  Metrics	
  to	
  Actual	
  Handset	
  Sales	
  

Actual	
  Sales/Returns	
  for	
  Specific	
  Handset	
  

Predicted	
  Sales	
  Using	
  Argus	
  Metrics	
  from	
  8	
  weeks	
  prior	
  

Eight	
  Weeks	
  Predic?ng	
  
Adjusted	
  R2	
  =	
  87.8%	
  
p-­‐value	
  =	
  4.547E-­‐22	
  	
  	
  	
  

Ha
nd

se
t	
  U

ni
t	
  S
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Using	
  only	
  our	
  consumer	
  metrics	
  and	
  retail	
  pricing,	
  Argus	
  Insights	
  was	
  able	
  to	
  predict	
  
handset	
  sales	
  volume	
  eight	
  weeks	
  into	
  the	
  future	
  for	
  a	
  major	
  smartphone	
  brand	
  



Ques?ons?	
  

hYp://www.argusinsights.com	
  TwiYer:	
  @argusinsights	
  
1-­‐877-­‐992-­‐7487	
  sales@argusinsights.com	
  

Sign	
  up	
  for	
  a	
  free	
  Smartphones	
  newsleYer	
  at	
  	
  
hYp://www.argusinsights.com/trendingsocialnewsleYer/	
  


